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D1 Sports Fitness needed branding elements designed
and fabricated for their multiple locations. The first

project was in their brand new Little Rock, Arkansas,
location. The goal was to clearly define the D1 brand
and communicate it through elements that could be
repeated in the various locations.

® The Place for The Athlete™
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LIBERTYHARDWARE

M ANUFACTURING CORPORATION

Liberty Hardware wanted to create an inviting, contemporary space that
would show off their product. Finished maple boards create a mounting
system that functions as a border around the lobby, while hanging custom
frames that house large graphics of their T oduct lines.
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Healt 3 Fortune 500 company, wanted to fully express the message
alth to all of their employees. The space inspires visitors and
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FACE-TO-FACE EVENT MARKETING™
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SSG Brandintense wished to create an environment to embody

the exciting, dynamic and professional experiences they create for
their clients’ brands. Freestanding, mobile pods pull double duty by
featuring corporate history and interactive gaming stations while
reinforcing traffic flow within the space and screening less desirable
areas from view.
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North Carolina Agricultural
and Technical State University

NC A&T wanted to create an environment that showcased their areas of research to guests,
partners & potential students. Each area of research was featured in a custom, color-coded
display. Highlights include a focal wall housing a plasma display, and a remote-controlled
helix structure recognizing the contribution of key partners.
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EstabllsLlng an environment that was L!pth stimulating
to students and informative for sponsors while s‘{s;ﬁbemgI !
flexible enough to change as needed was the combined ,*
goal of the work done for this award winning academy.
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Lipscomb University wanted to create an engaging brand space for the

College of Pharmacy in their newly renovated Burton Building. With the
pharmacy school celebrating its first class, they wanted to develop a sp

that communicated the vision of the school.
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at Swang Center

College of Business
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. Respnnsihility
As individuals, we demand total responsibility from ourselves:
as associates, we support the responsibilities of others

Mutuality
A mutual benefitisa shared benefit;
a shared benefit w il endure
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the exhibit source

145 Wells Avenue
Newton MA, 02459
800.370.0736
781.449.1600

www.theexhibitsource.com





