
brand spaces



S P O R T S
TRAINING I THERAPY

D1 Sports Fitness needed branding elements designed 
and fabricated for their multiple locations. The first 
project was in their brand new Little Rock, Arkansas, 
location. The goal was to clearly define the D1 brand 
and communicate it through elements that could be 
repeated in the various locations.









LIBERTYHARDWARE
MANUFACTURING CORPORATION

Liberty Hardware wanted to create an inviting, contemporary space that 
would show off their product. Finished maple boards create a mounting 
system that functions as a border around the lobby, while hanging custom 
frames that house large graphics of their product lines. 





Healthways, a Fortune 500 company, needed a space that fully expressed the 
message and imagery of health to all of their employees. The space inspires visitors 
and employees by illustrating the importance of Healthways’ values and culture.
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Healthways World Headquarters



Before

By creating a “5-D environment” — one that engages all five senses — this non-descript 
break room was transformed into an old world European market.  Using materials like 
textured wallpaper, three-dimensional floor art, and subtle technologies, like scent 
machines and interactive video presentations, produced a fresh, inviting, and tranquil 
atmosphere within the confines of what was once a regular office kitchen space. 





Before

FAC E -T O - FAC E  E V E N T  M A R K E T I N G ™

SSG Brandintense wished to create an environment to embody 
the exciting, dynamic and professional experiences they create for 
their clients’ brands. Freestanding, mobile pods pull double duty by 
featuring corporate history and interactive gaming stations while 
reinforcing traffic flow within the space and screening less desirable 
areas from view.  



Before





NC A&T wanted to create an environment that showcased their areas of research to guests, 
partners & potential students. Each area of research was featured in a custom, color-coded 
display. Highlights include a focal wall housing a plasma display, and a remote-controlled 
helix structure recognizing the contribution of key partners.

North Carolina Agricultural 
and Technical State University





Before

Establishing an environment that was both stimulating 
to students and informative for sponsors while still being 
flexible enough to change as needed was the combined 
goal of the work done for this award winning academy.  
Set the tone.  Communicate the message.  Create positive 
energy and pride.

The Ron Clark Academy







College of Pharmacy Main Entrance Lobby

Lipscomb University wanted to create an engaging brand space for the 
College of Pharmacy in their newly renovated Burton Building. With the 
pharmacy school celebrating its first class, they wanted to develop a space 
that communicated the vision of the school.





Swang Business Center Lobby



Swang Business Center Lobby



Before

Ryla, one of the largest minority owned businesses in America, makes employee 
satisfaction a high priority. The primary goal of their brand space makeover was to 
imbue their employees with a sense of pride in their company and in the work they 
do for customers. A secondary goal was to show customers how the culture of Ryla 
translates to better results for them.



Before Before
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Mars Petcare enhanced their stimulating work space by showcasing portraits of individual 
employees’ pets throughout the headquarters. The personal touch of the large format 
graphics and wall coverings empowers employees to take pride in their new space.
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